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About Us

Women

Men

We focus on explaining the long term impacts of the technology around us 
through long-term reviews, comparision videos, and explainers.

3.4M
Total Views 
in Q2 2024

222K
Channel subscribers

65k
Average views for long-form 
videos released in Q2 2024

Audience Demographics

Audience Age Split Audience Gender

Women: 
11%

Men: 
89%

Top Countries

PercentPercent

Q2 2023

0 5 0 5
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YouTube Metrics

Questions? Want to work with us? Contact Ushttps://www.6monthslater.net
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https://6monthslater.net/contact/
https://www.6-months-later.com


Notable Brands We’ve Worked With

Service used: Integrated Ad

Click on a logo to view an example of a service
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Core Services

Integrated Ad
Ad featuring your brand 
integrated into a video. 
60-90 seconds in lenght. 

First half of video.

Usage Rights
Use our existing videos 

for your marketing 
purposes.

Dedicated Video
An entire video created 

by 6 Months Later.
Short form or long form.

Service used: Integrated Brand, 
View Guarentee 

All Services Include:
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Questions? Want to work with us? Contact Ushttps://www.6monthslater.net

Service used: Integrated Ad, Service used: Integrated Ad, 
“Presented by YOUR BRAND”

Additional Services
View guarentees Exclusivity periods

Your brand in the entire video

https://youtu.be/jq35aC4yyyg?t=307
https://6monthslater.net/contact/
https://www.6-months-later.com
https://youtu.be/7xbk5DE0FDQ?t=213
https://youtu.be/G8gDfNDD4To?t=144
https://youtu.be/3V3Jestsoq0?t=303

